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“Hands off” 
to tape 

Responds  
to tape 

Starts off 
talking about 
car makers 

PART 2 
 

Didn’t pick up your rental car? No problem. 
By Reema Khrais 
 

What Works 
 

● Personality. In the first couple of lines in which she says, “Just about everyone has a 
friend …” and “I am that flake,” Reema establishes a casual, conversational tone. The 
first-person perspective gives the listener a sense of Reema’s personality, but also 
provides a setup for her to walk us through the process of cancelling a car reservation.  
 

● Clever descriptions. “Friendly automated person” … “a little island of forgiveness.” 
 

● Fun tape. Reema includes moments that aren’t necessary to the story, but 
nevertheless add humor and a sense of movement (e.g., the automated voice 
assistant mistaking LAX for Lexington Bluegrass). 
 

● Avoids straight acts and tracks. Example …  
 

KHRAIS 
I could go online right now and book ten different 
reservations at 10 different car rental companies …  
 
BROWN 
… and then, you know, you could go to the line that’s shortest and take that 
booking, and just leave the others by the wayside.  
 
KHRAIS 
Or leave ALL of them by the wayside … 

 
 

Needs Work 
 

● Confusing explanation. The explanation for why some car rental companies want to 
make money is a bit confusing.  

 
KHRAIS 
Back when the business began, auto manufacturers, Ford 
and General Motors, owned car rental companies …  
 
 
 

https://www.marketplace.org/2017/05/15/business/ive-always-wondered/didnt-pick-your-rental-car-no-penalty-no-problem
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It’s not clear which 
“they” and which 
“companies” she is 
referring to. Car 
makers or the 
modern car renters? 
 

BROWN 
Some rental car operators thought about their business, not in terms of making 
money on renting the cars, but from an alleviation of stress on the manufacturing 
side of the business. 
 
KHRAIS 
But they’re thinking of making money now, especially 
because no-show rates are easily above 20-percent. And 
companies that use third-party sites like Expedia …   

 
● Confusing ending. Both the audio and text versions of the story end in a way that is 

slightly confusing. The final scene describes a situation where customers are 
inconvenienced because the rental company overbooked. That’s followed with, 
“Flakes rejoice!” This left me confused as to what the takeaway or “moral” of this story 
was.  
 
The final anecdote says to me: sure, book ten rental cars and cancel the rest, but if 
you’re a no-show for the other nine reservations, you’re just incentivizing renters to 
overbook MORE, which could result in more inconvenience for you. As a result, the 
advice to “rejoice” seems out of place. 
 

 
More Americans are writing rental checks for single family-homes 
By Kimberly Adams 

 
What Works 

• Subject matter. True to the Marketplace mission, this story tries breaks down an 
important market trend affecting tens-of-millions of Americans.  

• Numbers.  
o The rental market for single-family homes increased 70-percent since 2005 – 

really drives home the scale of this trend.  
o 1 out of 14 Las Vegas homes was in foreclosure – that’s how bad things 

were.  
 

Needs Work 
• Number confusion. While numbers are an important storytelling tools, they should 

be served up in a way the listener can understand. A couple of times in this piece, 
interviewees throw out numbers in a way that is more distracting than illuminating.  
 

EXAMPLE: I sold him 52 homes in a 12-month timeframe and we wrote offers on 
about 400 homes.  

 
I think this information would’ve been better paraphrased by Kimberly. Something 
like, “In one year, he sold over 50 homes to the same investor.” 

https://www.marketplace.org/2017/05/12/economy/more-americans-are-writing-their-rental-checks-single-family-homes
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• Jargon and obscure companies. A few times in the piece the narration and the 
actualities include jargon that I found distracting. 
 

EXAMPLE: “They also put in on average around $20,000 of capital 
improvements.” This might be helped by signposting before the cut by saying 
something like, They didn’t just buy the houses, they fixed them up too. 

 
EXAMPLE: “American companies stepped in too, including big players like 
American Homes 4 Rent, Colony, and Invitation Homes.” This amount of detail is 
nice to have in the web piece, but for the radio version, most people probably 
won’t recognize these “big players.”  

 
• No visuals. A graph that shows the upswing in the number of single family homes 

would help illustrate the trend.  
 
 


